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29 agencies
849 OVERSEAS PROGRAMMES
209,000 ROOM NIGHTS.




TICI PATING AGENCIES

JEELINGS & Incentives Ltd
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= E (@55 RO0TS
= J"'aa<—l\/|orton Worldwide
= Jarvis Woodhouse Events
L otusConferences
Lyndon; Conference Consultants
Maritz

MCI UK

OliverYork Travel
Oxford IInternational
Skybridge

Special Events (UK) Ltd
The Motivaction Group
The Travel Works
Travel Lines

Travel Solutions
Travel Works
Universal CIT

Vantage Point

World Events
Worldspan Group

Zinc
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LONG HAUL /8 PAX

SHORT HAUL 90 PAX
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LONE rL AUL (USA ETC) 3.8 ROOM NIGHTS

HAUL (EUROPE) 2.6 ROOM NIGHTS
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Ave group size Ave duration

Long haul 78 3.8
Short haul 90 2.6
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" OFrance (2)

OUNTRY BY. NO:
OFEROUPS™

| Iitaly (3)

B Germany (4)

O Switzerland (5)

O Netherlands (6)

W Belgium (9)

0O Czech Republic
(11)

B Republic of
Ireland (15)

m|Portugal (8)

No of groups
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COUNTRY BY NO OFcFrance 2
SHIT S B Germany (4)

O Italy (3)

O Greece (5)

O Austria (14)

B Czech Republic
(12)
Portugal (7)

Belgium (10)

Netherlands (18)

No of groups
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CCITY/STATE/RESORT ™
B Barcelona (2)

B NLLELEROLES.

= Rore (4)

Paris (1)

Prague (6)
Brussdls (20)
Amsterdam (8)
Berlin (10)
Medrid (13)

Dublin (12)

—vionaco (19)
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O Barcelona (4)

B Prague (14)

B Brussels (18)

0 Berlin (2)

B Rore (8)

Dublin (12)

Lisbon (10)

Copenhagen (15)
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= South Africa (2)

| BYANOOFEGCROUPS

= Canada (4)
UAE (3)
China (6)
Mexico (13)
Russia (22)
Thailand (5)

Japan (17)

Melaysia (9)
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UAE (3)
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Eg _ = B Mexico (13)

Russia (22)
B Thailand (5)
Japan (17)

B Malaysia (8)
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South Africa (3)

~m UAE (4)
11%
Thailand (8)
Russia (28) 5.1
B Canada(2) 4.6
China (11)
H [ndia (20)42/0

Mauritius (12)

m Vietnam (-)

Others
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1 Cape Town

=BEY NO OF GROUPS AS % (4)

2 New York
(1)

m 3 Atlanta (7)
Chicago (12)

Ll Dubai (2)

- ———R 5.0
m Orlando (3)

Toronto (7)
4.6
®m San Diego
(17)
Boston (21)

m Las Vegas
(14)
Others
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Cl TY/STATE/RESORT BY"

= Atlanta (12)
New York (5)

m Dubai (2)
Boston (50)
Shanghai (58)

m Moscow (20)
Cape Town (9)
New Delhi (-)

m Beijing (50)

m Orlando (6)



SEINANCIAL BENCHMARKS

UK EVENT ORGANISERS
2007 SURVEY
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EOYANG TRENDS

Té Malany. briefs to too many agencies —
JF Creases costs

= ead fimes too short — Increases costs
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_—f;—* “Move to bigger agencies — increases costs

* Procurement matters — even in the non-
profit sector! (Price sensitive...)

°* Buying direct — agency or DMC or neither?
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SUYING, TRENDS

E jurity and risk-assessment
0 _"1umes are up

.'_j_"ore events

=% Duration down

~ = Size down
* Average agency margins remain low

°* Profits are up but only because overheads
are down
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